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‘Ouahsommet’

‘Ouahsommet’ believesin -
the timeless value of theiclassic,

" the core function of the design,
and‘the beauty of the mother haturé
to penetréte whatwe make:.
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Ouah

: Korean word for the sophisticated and elegant form of beauty.

: Unconscious reaction / expression when we encounter
something new and surprising.
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Sommet

: Korean word for the sleeve which is one of the key
factors displaying the characteristic of costume
and culture of an era.

: French word for ‘champion’, ‘peak’,

‘the summit of a mountain, and ‘the state of mind’.
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Ouahsommet, a brand originated from the premium textile house over 30 years of history.



VISION -
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Wear Wear Where you at!







CONCEPT -

CLASSIC
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For travelers who travel both foreign and familiar places
to discover something new - ‘Ouahsommet’

Gives timeless aesthetic appeal regardless of
what year or time, it will remain at a high standard.

Is instantly recognizable yet provokes different emotional
responses.

Makes ‘iconic’ travel wear with the intrinsic value of
the classic design.
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For travelers who travel in the mother nature
and bring the greenery in a daily life- 'Ouahsommet’

Gives analog appeal for a harmony
between the mother nature and the person who wears it.

Is comfortable and relaxing yet provokes different
emotional life styles.

Makes ‘casual’ yet ‘elegant’ travel wear with
the intrinsic value of the class.
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For travelers who travel for both adventures and restful time-
'Ouahsommet’

Gives customized appeal based on the types of activities or
moods in travel.

Is functional and sensible yet provokes emotional design details.

Makes ‘durable’ and ‘sustainable’ travel wear
with the intrinsic value of the quality.







TARGET - LIFESTYLE -

GENERATION PERSONAL
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the millennials, born around 1980s

T EAME RISESS
Urban Pursue of Unique Extreme Outdoor Inside of 1 mile Urban Stroll Friendly Social Seasonal Theme Typically Formal
Lifestyle Characteristics
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#Analytlcal Leisure Activity Stylish Comfort FAl0] Q= Dress-up Casual Seasonal Life-scene  Proper Classic
#Creative Urban Casual
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Decision



RETAIL PRICE RANGE -

D) 50,000 100,000 150,000 200.000 250,000 300,000 350,000 400,000 500,000
70,000~
JAMPER
PRING / AUTUMN CO
OUTER
KNIT GADIG
INTER DOWN & SPEC
WINTER CO
INNER SHIRTS & B
KNIT
PANTS &J

BOTTOM







